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Challenge:

Gruzin.by already had an authentic restaurant of Georgian cuisine in Minsk. Their
new idea was to start a Georgian fast food place, first in Belarus. Our mission was
to help them in developing fresh visual language that would be self-sufficent and

communicate the idea of traditional food in the context of a big city.

Solution:

We developed a design-system that reflects georgian hospitality in a very modern
and emotional way. For the logo a custom typography was created using elements

from traditional ornaments. We created a friendly brand-mascot based on the

national dish called khinkali. Parodizing a Georgian man, khinkali orders "Kill the

hung-uh!" and smacks her lips saying "Uh-mazing food!". The character is quite

magnetizing to both adults and kids. We also used clear pattern as additional
element, it was based on traditional Georgian carpet elements. K PA CA B q M K '
o

3apava:

Korpaa Gruzin.by npuwen kK HaM ¢ HOBOW UAaeen, y Hux yxxe bbin cBon pectopaH knac-
CUYECKOU rpy3MHCKON KyxHu B Muucke. Hawewn 3apavein 66110 NOMOYb C CO3aaHUEM
anpeHTUKU ana nepsoro B benapycu pecrtopaHa rpysuHckoro pacroyaa. Hosbin Bu-
3yanbHbIN CTUNL AONXKEH OblN OTpaXkaTb A TPAAULUOHHON KYXHU B KOHTEKCTe
6onbworo ropoaa.

PeweHue:

MbI co3panu Bu3yanbHyl0 CUCTEMY, KOTOPAsA OTPaXkaeT rpy3uUHCKOe rocTenpumMcTBo
B COBPEMEeHHOM U 3MOLUOHANbLHOM Kntoye. Jlyywe xapu3MaTUYHOro rpy3MHa npoaaThb
FPY3MHCKYIO KYXHIO MOXKET TOIbKO )XMBAA XMHKaNb — 60CC rpy3MHCKON KYXHMU.

Mbi pa3paboTanu >KMBOro nepcoHaxa, KoTopbi, B 3aBUCUMOCTU OT KOHTEKCTa,
MeHAeT 061K U pa3roBapuBaeT C FPYy3MHCKUM aKUeHTOM. [lna HayepTaHUa norotuna
6bina co3paHa KacToMHaA Tunorpaduka Ha OCHOBE 3/1IeMEeHTOB TPaANLUOHHOI0 OpHa-
MeHTa. Kak AONoNHUTEeNbHbIN 3neMeHT Mbl UCNONb30BaNyK NAaTTEPH Ha OCHOBE NneTe-
HUA rPY3UHCKUX KOBPOB.
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Results:

Social media users really liked the khinkali character and its emotional
communication. We've got a lot of likes and shares. Today khinkali is a
recognisable personage with its own unique style. What is more, the
corporate identity worked so good for the restaurant owners that they
decided to develop their restaurant chain and launch one more spot.
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PesynbtarT:

MNoceTutenam npuwnacb No BKYCY XMHKaNb U HOBOE NUL0 3aBeAEHUA.
Pe3ynbTaToM cTano npuobpeteHne HOBOW ayAMTOPUU M OFPOMHOE KONK-
4YecTBO YNOMUHAHUW B counanbHbix ceTax. MponsseneHHbin apdekT
NOATONKHYN BNagensbueB pecTopaHa pacluMpuUTb CBOK CeTbMU OTKPbLITb
elwie 0AHO 3aBeAeHue.
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